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KENT CONTEMPORARY

e 2011 campaign launched end of June
* London Underground 48%
« London Overground 48$
 Shepherd Neame Promotions
* In Kent posters
* Supported by tactical campaign
(July-September)

» Poster sites on Southeastern,
Stagecoach, Arriva, Eurotunnel

» Website
» Brochure
» Digital marketing
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Foreign language websites

Quarterly e-marketing campaigns through
foreign language databases

Consumer exhibitions
PR and press visits
Travel Trade

Partnership e-marketing activity with
cross-channel carrier partners.

Multi-lingual print

INTERNATIONAL CAMPAIGNS
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DIGITAL
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« 2,121,468 interactions through Visit Kent's
social networking activity and websites.

 Consumer website traffic increased by
23.48% for year to date (2,040,636)
(Website baseline 1,855,705)

* Microsites increased 59.44% to 98,974
(Microsites baseline 67,720)

1,037 My Kent uploads
33,424 My Kent interactions
1,288 Facebook “fans”

1,775 Twitter “followers”
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GOLF

* 10,000 consumer leaflets

* 2,558 visitors to website

« 4,211 contacts on the golf database
15,000 dedicated Kent Golf Magazine
« 12 press visits

15 golf press features - £221,459 AVE
« IGTMin Valencia

« Partnership with Golf Breaks

« Marquee at The Open

 Welcome to Kent event
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VISIT KENT MAGAZINE
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Visit Kent magazine

CULTURAL PURSUITS
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Visit Kent magazine

How is the Visit Kent magazine
currently produced?
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Visit Kent magazine

How will it be produced in the future?
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Visit Kent magazine

New edition structure

ARCHANT} KOS MEDIA



Visit Kent magazine

Investment in photography and digital media
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Visit Kent magazine

Marketing opportunities using the wider
Archant media network.
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