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Welcome
Hollie Du Preez 
Destination Development Director
Visit Kent 



Agenda
Insights into sustainable tourism - Ruby Russ

How to use sustainability as a hook for tourists - Prof. Xavier Font

Breakout session

Key learnings - Hollie Du Preez

Destination next steps - Hollie Du Preez





Research & 
Insights
Ruby Russ
Research and Insights Manager, Visit Kent 



Visit Kent Perception 
Research: Sustainability 
Insights

30% 
Claim the environment & sustainability are important in 

their choice of holiday destination

Important factors include clean, unpolluted beaches, parks/green 
spaces and actions to protect the natural landscape

Messaging around actions being taken to make sure tourist 
destinations are clean and protected will resonate with 
visitors and align with messaging around sustainability 



Kent Residents: Sustainability 
Insights

54% Agree that tourism is harmful to the natural environment

49% Agree that tourism helps to protect and enhance the environment

Footfall can cause significant pollution - litter & excessive traffic

Essential to adopt sustainable tourism policies & educate visitors to respect 
the environment 

Catalyst for funding and grant opportunities & generate income which 
can be reinvested into initiatives to conserve the environment and 

habitats



International Sustainability 
Insights

9 in 10 travellers claim to have engaged in sustainable tourism 
behaviours

Making every effort to enjoy holidays in a way that minimises the impact on our planet 
(e.g.carbon footprint) 

Making an effort to choose providers who are committed to minimising their environmental 
impact 

Future Sustainability Behaviour -

Buying local when I can

Using public transport or greener transport alternatives to reduce pollution

Enjoying pristine, unpolluted natural environments

The cost of sustainable/responsible tourism – Main barrier



How to use 
Sustainability 
as a hook for 
tourists
Prof. Xavier Font
Professor of Sustainability Marketing, 
University of Surrey 
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• University of Surrey
• x.font@surrey.ac.uk

• @xavierfont
• /xavierfont



I am sustainable…
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• … whenever possible



Your business can do better than 
that!
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• 5 benefits of sustainability marketing



1. Reduce your impacts

• 1a. Ask nicely

• 1b. Be trustworthy

• 1c. Be honest

• 1d. Be humorous

• 1e. Be engaging



2. Attract more customers

• 2a. Monitor your impacts

• 2b. Understand buyer requirements

• 2c. Communicate b2b + b2c benefits



3. Improve satisfaction

• 2a. Make them feel good

• 2b. Use appealing language- fun, relatable

• 2c. Tell customers what’s in it for them- sell benefits

• 2d. Make it easy

• 2e. Help them take decisions

Unique properties with added value get top scores



4. Increase your customer 
expenditure

• 4a. Make them feel special

• 4b. Give them things to do

• 4c. Improve the experience

• 4d. Package services

“wow that’s really cool!” is what 
you are aiming for



5. Increase brand loyalty and reduce seasonality

• 5a. Empower customers- make them 
protagonists

• 5b. Weatherproof your offer

• 5c. Add a calendar

• 5d. Make them aware of your work

• 5e. Give them reasons to recommend 
or return

Make sustainability part of a memorable experience



Thank you
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• Prof. Xavier Font
• University of Surrey
• x.font@surrey.ac.uk

• @xavierfont



Chatham House Rules 

Confidentiality 

What is discussed within the session will not be discussed outside of 
the group and the recording will be switched off 

Commitment 
Attendees should commit to participating in the session 

Equal time
Everyone should have time to speak and contribute to the session

Listening 
Everyone should listen to others and respect their viewpoints

Challenge 
It is helpful to challenge thinking and ideas, but criticisms and 

judgements should be avoided

Safe Space 
The rooms are a safe space in which people can discuss their strengths 

and weaknesses openly



Questions to think about... 

What sustainability objectives do you have over the next 12-24 months?

What sustainability success stories can you share?(can be personal or
anecdotal)?

How do you currently communicate your sustainability practices to
consumers?

Can you discuss the key sustainability/ environmental issues that your
customers are interested in?

What sustainability schemes have worked well - these can include
schemes you have seen?

What schemes haven’t gone so well?

How would you measure the impact of the scheme?

What lessons can be learned?



Experience 
Sustainablity 
Legacy 
Hollie Du Preez 
Destination Development Director
Visit Kent 






